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EXECUTIVE SUMMARY
The STARS public website was designed and developed to serve as a dynamic information and
communication tool, as well as a platform for the project team. It acts as the main channel for news
and updates with the aim to address the key questions that external visitors are expected to have,
such as:
 what the project is about
 what the project is delivering, and why
 who the partners of the project are
 what the latest news and events of the project are
 where to find more information on the topic or related topics
Google analytics is being installed as the tool to monitor the statistics of the website, and make
changes to the content architecture if necessary.
The STARS public website was officially launched in December 2017. It will be continuously
updated and will evolve with the lifecycle of the project, according to the detailed communication,
dissemination and exploitation plan (D7.1) of the project.

KEY WORDS
STARS, carsharing, shared mobility, social and technological innovations, European transports, car
industry, congestion, greenhouse gases, communication, dissemination.
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INTRODUCTION
The key objectives of STARS in terms of public communication are to:
 communicate and disseminate the project’s activities and objectives, and contribute to the
uptake of its results.
 centralise and make available all possible relevant public reports and results of the project.
 inform the general public and policymakers (at local, national and European level) about
STARS and carsharing services.
 boost engagement of the existing European carsharing community.
 promote and ensure European and international visibility for STARS and its associated
activities.
 support the implementation of new carsharing strategies through an “Innovation Camp”,
organised during the last six months of the project.

The public website for STARS will contribute to achieving these objectives by serving as the main
channel for news and updates, as well as a repository for all the project’s public deliverables,
reports, and communication and promotional materials (flyers, posters, brochures…).
It also provides access to a restricted area for STARS partners. This platform allows partners to
share documents and work in a collaborative way.
This document outlines the main sections and technical characteristics of the website.

1 Context
The STARS public website will promote the European and international visibility of the project,
communicate on the progress achieved and disseminate the results stemming from the project.
To make useful and relevant information available to the general public, it was decided that the
website should address the needs and the questions that would most likely interest external
stakeholders, or visitors, such as:
 what the project is about
 what the project is delivering, and why
 who the partners of the project are
 what the latest news and events of the project are
 where to find more information on the topic or related topics
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2 Homepage
All of the important information on the project can be directly accessed from the homepage and
highlights of each section, or topic displayed.
It represents the central point of information and aims to provide general information about the
project and its expected results and impacts, which are to explore carsharing services in Europe (its
diffusion, connections with new technological and social innovations, and its effects on other travel
modes).
Therefore, visitors have direct access to information on:
 the project and its context
 the partners of the consortium
 the activities carried out
 the expected results, impacts and objectives
 the latest news and upcoming events
 all published reports, newsletters, and promotional materials
 the link to the partner area
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Figure 1: Screenshot of the homepage
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3 The project
3.1 About STARS
The ‘About STARS’ page describes the project in general, its approach, characteristics, different
partners and the team present at the kick-off meeting.
Visitors can also access all of the pages on the website directly from the header and/or the right
sidebar under More information, which includes links to key sections of the website. In the footer,
users can find the latest news and upcoming events, as well as the project Twitter feed (this is the
case on all pages), name of the coordinator, and project’s email.
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Figure 2: Screenshot of the About STARS page
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3.2 Objectives
The ‘Objectives’ page presents the 10 objectives of the STARS project, using icons for a more visual
appearance and a quick understanding of them:
 the market
 customer profiles
 user behaviour
 innovation
 mobility demand
 synergies
 mobility scenarios
 environmental impacts
 car industry impacts
 policy toolkit
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Figure 3: Screenshot of the Objectives page
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3.3 Impacts
The ‘Impacts’ page is dedicated to the main impacts of the project, depending of the different
STARS stakeholders’ viewpoints.

Figure 4: Screenshot of the Impacts page
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3.4 Project organisation
The ‘Project organisation’ page gives an overview of the project organisation, presenting the key
tasks of each Work Package involved in the project, through a visual presentation in form of a road.
This design refers to carsharing as the main topic of STARS.

Figure 5: Screenshot of the Project organisation page
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4 News and events
4.1 Newsroom
The ‘Newsroom’ section reports on the news and events relating to STARS, as well as related
projects, or news and events of interest to the project’s key stakeholders.

Figure 6: Screenshot of the Newsroom

4.2 Events calendar
The ‘Events calendar’ is a useful tool, presenting by month, or by list, all the past and upcoming
events relating to STARS.
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Figure 7: Screenshot of the Events calendar

5 Downloads
The ‘Downloads’ section gives access to the results of the project and public reports/deliverables,
the upcoming policy toolkit, the bi-annual electronic newsletters, and all of the communication and
promotional materials produced during the project (press releases, flyers, posters, photos, and
videos).
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Figure 8: Screenshot of the Deliverables page

Figure 9: Screenshot of the Policy toolkit page
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Figure 10: Screenshot of the Newsletters page
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Figure 11: Screenshot of the Promotional materials page

6 Partner area
The ‘Partner area’ is dedicated to the STARS partners. This platform allows them to share
documents and work in a collaborative way. It provides an online repository for information about
the management of the project, contacts, results from the meetings, as well as internal work
documents related to the different WPs, that are required to be shared. All documents and files are
saved and organised in one place, and can be shared at any time, and from any location or device.
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Figure 12: Screenshot of the Partner area section

7 Other considerations
Browser compatibility: the website is compatible with the common web browsers on all common
operating systems. These include various versions of Internet Explorer, Firefox, Safari, Opera and
Chrome. The layout of the website is also responsive: its adjusts the design display based on the
screen size of the device it is viewed on, regardless of whether it is viewed on a desktop, tablet or
mobile phone.
Google analytics: to understand how the website is used by visitors, a Google Analytics account
has been registered for STARS. The upcoming reports will give a clear idea on:
 how many users are visiting the website
 which pages are the most viewed
 the geographic location of online visitors
Update of the webpage: updates will be made on a regular basis with news, communication
support materials, events, announcements… Some sections may also be updated to ensure the
website remains a dynamic and useful tool to spread the knowledge acquired during the project.

CONCLUSION
The STARS website has been prepared during the first stage of the project, and was launched on
December 2017, according to specific needs and aims to maximise the impact of the project. It also
aims to boost the awareness on the results and milestones to be accomplished during the project.
The STARS website will be regularly updated, remaining a flexible tool with content and structure
that may evolve if necessary.
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