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Psychology to understand transport 
behaviour

Perceptions

Decisions

Behaviours
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Car sharing users’ travel patterns
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Underlying factors
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Take home messages

Underlying factors influence behaviour change
intention as both barriers (strong habits) and by 
strengthening the motivation (attitudes, 
environmental concern, norms, control).

Perceived usefulness of car sharing influence
behaviour control which has the strongest direct effect
on intentions to use car sharing.

This is something we can “easily” improve.
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