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Psychology to understand transport
behaviour
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Mobility styles
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Car sharing users’ travel patterns

m Car private

m Car share

m Active modes
Public transp

MS 1 MS 2 MS 3

UNIVERSITY OF GOTHENBURG

S .
This project has received funding from the Horizon 2020 programme under grant agreement n°769513 @ STA R S




Underlying factors

Past behaviour
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Take home messages

Underlying factors influence behaviour change
Intention as both barriers (strong habits) and by
strengthening the motivation (attitudes,
environmental concern, norms, control).

Perceived usefulness of car sharing influence
behaviour control which has the strongest direct effect

on intentions to use car sharing.
This is something we can “easily” improve.
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Thank you

Get in touch for more information!

All of the reports of the project will be available for download on
the STARS website: www.stars-h2020.eu

Project coordinator: Marco Diana, Politecnico di Torino
Contact us: h2020stars@gmail.com

, Follow us on Twitter & LinkedIn!
@StarsH2020
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